Fall2006 | A note from Regina Coia, CRP
DVRC'’s new President

Welcome to the Fall 2006 edition of the DVRC Neuitgle | hope this finds you well, and that the-arti
cles in this and future newsletters provide vatugdu. Over the past two years, your Board has init
ated and accomplished much in the way of changeénapivement to what DVRC has to offer our
members. Just a few of our recent endeavors include

A full revamp of the DVRC website, where membens aacess information ranging from DVRC
events, the DVRC Library (described below), ph@nod recent press, enroll online for the Spring and
Fall conferences, buy space to advertise your cagipaervices, post jobs and resumes, and maose. It’
a must see atww.dvrconline.corh

The new DVRC Library wherein members can checkboaginess and relocation industry books, or
download white papers, benchmarking policies, ghdraelocation information

Free and upgraded Yellow Page Advertising oppditsion the DVRC website for all members

Enhancement of our two conferences, including nedvdifferent locations and venues; high level
speakers; and better networking opportunities

A commitment to publish two newsletters annualhpak full of DVRC updates, interesting articles,
and recent event photographs

Our primary goal has shifted from tactical to sttat in that we are considerably focused on inangas
the value proposition this organization providesylmu, our membership. We believe that in steering
this ship as do leaders of successful companiesyillvattract new members and inspire current ones.

Council

Some of the new initiatives that have been rollgdveere ideas from previous board members who
were responsible for and/or participated in theg@tives. | want to take this opportunity to aokwi-
edge and recognize them for volunteering their thime effort in helping DVRC to become a fresh and
exciting organization. Many thanks to Gloria Wilsgast President; Tom Marshall, Board member;
and Cheryl Wright, Treasurer.

100

We encourage and welcome your participation in DYRRether it is simply to share ideas you may
have, volunteer to participate on a committee,rovide articles or announcements for the next news-
letter. Please feel free to let us know how webing, and to contact any Board member if you would
like to participate on any level.

On a final note, The Delaware Valley Relocation @muhas enormous potential for inherent growth.
We live in one of the country’s largest Metropatit&ervice Areas, chock full of relocation activatyd
some of the best minds in the industry. As yourentrBoard President, | plan on carrying out the vi
sion articulated above, along with my esteemeckagllies on the Board, each of whom | assure you ar
passionate about our work. | wish you the very bekte, both personally and professionally.

aware Valley Relocat

Warm regards,

Regina Coia, CRP
President & Chief Op¢ing Officer
Coldwell Banker Preferred
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Introducing DVRC Board of Directors 2006-2008

Our mission is to provide the resources of a prenfigrum for relocation professionals in the Greatéelaware Valley, to
ensure members’ success and keep them at the forefof the relocation industry.

Board Members:

President:
Regina Coia, CRP
Coldwell Banker Preferred

Anne Cowburn, CRP, GMS
Countrywide Home Loans

L

Rene Decker
Vice President: W.L. Gore
Sue DelLuca, CRP, GMS

Long & Foster Company Sally Devaney, CRP

GlaxoSmithKline

Treasurer:
Jason Suto, CRP Gary Grund
TheMIGroup Budd Van Lines
Secretary: Diane Kelts
Roxanne Korostowski AstraZeneca
CIGNA

Greg Kirkwood
Weidel Realtors

DVRC Spring Conference and Golf Outing...Hole in Oe!

On April 24, 2006, DVRC held its An-  Luckily the morning Conference was filled with Results of the Outing were:

nual Spring Conference & Golf Outing ateducational and motivational speakers who she jstpj4ce:

Commonwealth National Country Club their own light on current issues in the relocatior Scott Sheldon - 66

and Gold Course. industry. Reggie Leach
Dave Norsworthy

April showers may bring May flowers, ~ Undeterred by the weather, members and die h. BoP Pallito

but they do not make for a perfect coursegolfers took to the course after lunch . 2" place:

Gary Grund - 66

Jane McWilliams

Sharon Byrnes

| David Oltman

Membership Update

DVRC has always been and continues to be inter- 34 Place:
ested in attracting, recruiting, and retaining imem- Joe Pignataro - 69
bers. Without valued members, like you, DVRC Rita Nilon

. Greg Kirkwood
could not survive. Kim Rudolph

Current members are encouraged to support DVR Closest-to-Pin #8:

by sharing with any potential individual, corporate Men - Mike Mulligan (6 inches)
commercial, the benefits of being a member of Women - Rita Nilon (9 feet 6 inches)
DVRC. The board would appreciate any request or
opportunity to meet others in the relocation indust
and would gladly extend an invitation to our next
meeting to the potential candidate. Normally, mbde
guest fees for non-members are applicable at each
meeting. Keep spreading the word in support of
DVRC!

Longest Drive #1:
Men - Jody Jordan
Women - Suria Nordin

Straight Drive #13:
Reggie Leach (4 feet 5 inches)

/ “M Congratulations everyone!
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Charities 2006

DVRC is committed to serving the
surrounding Delaware Valley Commu-
nity. Each year DVRC is proud to sup-
port various charitable organizations
with roots in this region. That is why a
partial amount of profits from each
year’s Spring Conference & Golf Out-
ing go to worthy charitable organiza-
tions.

This year, DVRC was happy to contrib-
ute $500 to both thElyers Wives Fight
for Lives Foundatiomand the Mid-
Atlantic Relocation Consortium’s
(MARC) annual evendazz in the Gar-
denbenefitingThe Ronald McDonald
House of Delaware.

The Comcast Spectacor Foundation
states, “The Flyers Wives Fight For
Lives Carnival is a genuine family af-
fair that involves the participation of
the Flyers' and Phantoms’ players,
management, staff, alumni and their
families. The first Carnival was held
February 1, 1977, and raised $95,435

for what were then not designated pur-
poses. But later that year, one of the
Flyers’ own, Barry Ashbee, died of
leukemia. With his death came a truly
heartfelt focus to the Carnival.

One of the largest recipients of the Car-
nival proceeds is The Isadore Brodsky
Institute For Cancer and Blood Dis-
eases at Hahnemann University. The
Institute is recognized as one of the

Mid-Atlantic Relocation Consortium
(MARC) held the 4th Annual Jazz in
Garden at Bellevue Hall located in
Bellevue State Park. This wine and
beer tasting event includes a silent auc-
tion and benefits The Ronald McDon-
ald House of Delaware. This spectacu-
lar evening included an endless amount
of decadent hors d’oeuvres and live
jazz music performances Rough

premiere cancer treatment and researcl Jazz.

facilities. The Barry Ashbee Research
Laboratories have made great progress
in the fight against cancer.”

On Friday, September 15th, 2006, the

The www.rmhde.org website explains,
“The Ronald McDonald House of
Delaware is a safe, affordable, home-
away-from-home, where families can
live together and receive the kind of
special care they need at such difficult
times. Our House has 32,000 square
feet of living space, with 50 guest-
rooms, each with a private bathroom.
Our staff and volunteers hope you will
find the House to be a pleasant and
comfortable place to stay while your
child is receiving treatment.”

www.DVRConline.com is just a click away!

If you haven't already checked out

www.dvrconline.com, you're missing out. We think
you'll be pleased and surprised by all of the infar
tion that has become available online! Some of the
features & benefits on our website, available tome
bers only, include access to a lending relocation |

brary, photos from DVRC events, the

DVRConline.com Newsletter, industry links, and a
membership yellow pages directory of relocation ser
vices. There is even advertisement space available
purchase to display your company's banner advertise
ment. Furthermore, we urge you to utilize our new
quick and easy method of renewing your DVRC
membership and registering for conferences with a
credit card via our website. In addition to prowigli
greater ease of event registration, conferencevides
be discounted for limited times when using this pre

ferred online method.

Fall 2006
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Hot Topic: What Is Innovation?

| became a new member to the DVRC  the change is taking place and to what
Board this year, however I've been a degree, and also to know that value is
member of DVRC for about 6 years. In  being added to your processes, programs,
the past year or two, I've seen big, positiveservices, or products.

changes in the value this organization

DVRC provides its membership. As | also happenOnce a business develops an innovation
The Mellon Bank Center  to be Chairperson for the DVRC Newslet- Plan, itis mostimportant to encourage
1735 Market Street ter, | found it fitting to write this article and foster innovative thinking with formal
Suite A #504 on innovation. Hope you find it inspiring! ~ guidelines, including a few simple "do’s
Philadelphia PA 19103 Written by Sally Devaney, CRP and don'ts" that everybody adheres to,

like those noted below.
- . Doing business as usual is quickly becom-
E-mail: info@dvrconline.com ing a thing of the past, with innovation Businesses that are on the road to innova-
taking over how we all do business today. tion themselves are looking to, and ex-
Please submit articles, news, and notices of iﬂterecompanies who want to Compete and sur- peCtmg that their SuPp“erS are on the

on industry topics for upcoming newsletters via ViVe are investing big in training, funds, ~ same track in the delivery of their services
email to info@DVRConline.com. and time to embed innovative thinking and@nd products. Those that continue to prac-

No advertisements please. practices into their culture. tice “business as usual” will I|ke|y fall

short compared to their competition that
Simply defined, innovation is idea genera- has embraced innovation.

tion based on looking at things differently,
whether big or small, to add value. The There is a lot of information available out
value added can be a number of things. there on innovation including books, in-
Time and cost savings are two basic examnovation neWSletterS, and websites such
ples. Innovation can be applied to a currenfS Www.creativityatwork.com,
or new process, service, or product. www.jpb.com andwww.imaginatik.com

to name just a few. Now go out and get
Every company and employee can partici- started, it’s actually stimulating and con-
pate in and benefit by innovation. While  tagious once you're business is on-board!

fostering an “innovative mindset” isn’t an

M iSSion State IMeNTt easytask, once it starts to take hold, the

DVRC is an organization of reloca- [0 D O ]

tion professionals from corporations - Reward and Recognize - Dismiss any ideas
and service providers throughout the
tri-state area of Delaware, New Jer- - Brainstorm regularly - Think you can’t be innovative
sey and Pennsylvania. DVRC is o )
dedicated to "sharing ideas and cre- EI|_m|n§te negatives, such as “but,” | - Forget the words “Add Value”
. o ; “what if,” “it won’t work,” etc.
ating solutions" through networking . Overlook even simple quick wins
that will promote equitable reloca- . Always ask: “What else can we do?” that nobody else may notice
tion policies and enhance profes- and “Does this create value?”

sional relationships.

Our mission is to provide the re-
sources of a premier forum for relo-
cation professionals in the Greater
Delaware Valley, to ensure mem-
bers' success and keep them atthe  Fostering an innovative culture requires an
forefront of the relocation industry. organized plan, support and buy-in of top
management, and a formal recognition
program for innovative ideas. The meas-
urement of this initiative is vital to know if

benefits will begin to unfold for you and
your customers.
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